Are you one of WNC’s
LOCAL FOOD HEROES?

Tell your story in this special multi-page Xpress advertising
supplement devoted to WNC farmers, tailgate markets and
farm/restaurant collaborations.

Here's what you get:
¢ a quarter-page advertorial with...
¢ g unique headline about your business
¢ 1-2 photos

e your story (up to 160-words) describing your products, your passion,
how you got started, why you do what you do

e your basic business info (name, address, phone, website, email)

Price: $125 for ASAP-certified or partner businesses

Qualifying farms, tailgate markets, and vendors pay only $125, with
the remainder of the basic $250 price being paid by the Appalachian
Agriculture Sustainable Project using cost-share matching funds from
the Golden Leaf Foundation and the NC Tobacco Trust Fund Commission.
To qualify, advertisers must pre-apply for cost-share funds and the
"Appalachian Grown” logo must be included on the ad.
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Publishes:
June 20, 2012

Deadline for cost-share
matching funds:
May 14, 2012

To reserve your space
please contact:
828-251-1333

advertise@mountainx.com
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